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EDITORIAL INTENT

Okanagan Life is a regional character magazine serving Okanagan residents Valleywide —
from Salmon Arm in the north to Osoyoos in the south.

Our recipe:

Sow and harvest a passionate sense of Okanagan pride. Drizzle over an exploration of the Valley’s most
fascinating and diverse people, places and activities. Combine the pastoral allure of the region with

smart, entertaining dabs of urban sizzle and small town seductiveness. Gently fold in a variety of fresh
perspectives on the most pressing local issues, carefully maintaining a solution-oriented optimism. Add
scoops of useful, reader-friendly information and advice pertaining to Okanagan lifestyle. Season to taste
with wit, pizzazz and a touch of daring. Finish with accuracy and integrity. Artfully present on a lush, vibrant,
imaginatively crafted platter. Serve with a generous helping of community interaction and support.

Repeat consistently for an award-winning reader keepsake.

QUERIES

Always query first — in writing via email or post. Please do not submit complete manuscripts without
assignment. Please read several issues of Okanagan Life before you suggest a story. Back issues may be
purchased at our office in Kelowna. Be as specific as possible in developing your idea, and if appropriate,
tailoring your idea to a regular department. Please remember that the flavour should be local. We do not
publish film reviews, fiction or poetry. If you have never worked with us before, please include a list of pub-
lication credits and three to five writing samples. Direct written queries to editorial@okanaganlife.com
or #10-1753 Dolphin Avenug, Kelowna, B.C. V1Y 8AB. If submitting by post, please include a self-addressed,
stamped envelope for items you want returned. If you are a photographer or illustrator, you may submit
digital samples of your work on CD to the address above or by email to luke@okanaganlife.com.

Allow 4 to 8 weeks for response.

FREELANCE WRITING AGREEMENT

Please take the time to read through this agreement to familiarize yourself with our policies.

A completed, signed Freelance Writing Agreement must be on file before any assignments.

Download and print this agreement from www.okanaganlife.com/editorial-submission-guidelines.php
Fax or mail it to 250.868.3040, #10-1753 Dolphin Avenue, Kelowna, B.C. V1Y 8A6.

PHOTOGRAPHS

In specific cases, a writer may be asked to provide compelling photos with an assigned story.

Unless otherwise negotiated, photographic payments are on a per-issue basis — $25 for the first published
photo, $10 for each subsequent photo taken by the same person. Brief captions and credits must accompany
all photos. Photos remain on magazine premises until publication. For electronic photo submissions, please
see the submission guidelines for photos on our website at www.okanaganlife.com/production.php
Email digital photos to editorial@okanaganlife.com.

STYLE

Very important! Please see the attached Okanagan Life Editorial Style Guide. Your project editor will inform
you in greater detail of the approach to be taken with any assigned story. If you are assigned to write a
story for a specific department, you will also receive a sample layout of the department, complete with
information needed and character counts for each section.

COMPENSATION

Writers — our pay ranges from 20 cents to 25 cents per assigned word, depending on experience
(paid within 30 days of publication). In certain rare cases, another rate of pay or method of compensation
may be negotiated with the Publisher.




Okanagan Life Editorial Style Guide

Our editorial voice is semi-formal with a warm, yet lively, conversational tone.
Feel free to use contractions. Writing needs to be tight, clear and definite. We like
to see active verbs unless there’s a specific reason for using the passive voice.
Humour — satire or a tongue-in-cheek approach — is often appropriate. Use
interesting direct quotes. We like to hear people’s own words provided that they
advance the story.

Canadian Press Stylebook
With the exception of certain Okanagan Life conventions, the Canadian
Press Stylebook is our standard reference. Use it.

Okanagan Life Conventions and Style Tips
Don’t write like you've swallowed a thesaurus or encyclopedia. You won’t go far
wrong by following George Orwell’s six rules of writing.

1. Never use a metaphor, simile or other figure of speech, which you
are used to seeing in print (clichés).
Never use a long word where a short one will do.
If it is possible to cut a word out, always cut it out.
Never use the passive where you can use the active.
Never use a foreign phrase, a scientific word or a jargon word if you
can think of an everyday English equivalent.
Break any of these rules sooner than say anything outright
barbarous
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Addresses
10-1753 Dolphin Avenue, Kelowna

Ampersands
Replace with and — except to save space in sidebars

Attribution
Whenever possible, use “says” vs. “said” to keep the tone more current.
Keep it simple.
“Our chef has to be on his toes when the kids are here,” says John.
Not: Our chef has to be on his toes when the kids are here,” laughs
John.

British Columbia
Abbreviate as BC

Composition titles are written in italics.
Okanagan Life, Pirates of the Caribbean, Macbeth, Canadian Idol



Dates
Watch publication dates to avoid listing events that have already passed,
unless specifically noted.

First Nations
Aboriginal is the umbrella term for three distinct groups of people - First
Nations, Inuit and Metis. The Okanagan Nation Alliance (Okanagan Indian
Band, Westbank First Nation, Upper Nicola Indian Band, Penticton Indian
Band, Lower Similkameen Indian Band, Upper Similkameen Indian Band
and the Osoyoos Indian Band) advises that its people “may be correctly
referred to as First Nation, native or indigenous peoples of this land.”

Gender-neutral language
Don’t sacrifice agreement when trying for gender-neutral language
Not: Each athlete must pass a drug test before they compete.
Try:  Athletes must pass a drug test before they compete.
Each athlete must pass a drug test before competition.
Last resort: Each athlete must pass a drug test before he or she
competes.

Internet
Capitalize Internet and Web
Email / email (no hyphen)
Websites: www.okanaganlife.com

Less / fewer
Fewer than 100 people attended
Not: Less than 100 people attended

Numbers
Phone: 861.5399 (leave out area code in Valley)
Money: $20; $20 million; US$200
Metric: use metric — no need for Imperial equivalent in brackets
Decades: 1990s or 90s

Redundancies
Avoid using the same word or related word in the same sentence or even
the same paragraph. (Now’s the time for that thesaurus.)
Not: “The rapid growth has prompted Jones to develop a master
plan to keep the airport’s growth meeting demands.”
Don’t make a statement and then follow up with a quote that says
essentially the same thing (or vice versa).



Over / more than
More than 50 participants
Not: Over 50 participants

Okanagan Lake
Not: Lake Okanagan

Per cent
Not: percent or %
To save space in sidebars: %

Photos
Supply caption and credit

Proper Names
First reference: Jane Smith
2" and subsequent references: Jane

Show don't tell
Not: Smith is a colourful character.
Show the reader why Smith is colourful.

Spelling
Use Canadian version — colour, traveller, centre
Double-check the spelling of proper names

Time
Body text: 2 p.m.
To save space in sidebars: 2 pm

Valley
Capitalize when referring to the Okanagan

Proofread!



